


What is SEO?



● Keywords

● Content

● Backlinks

Search Engine Optimization is an important component of any 
website's success, as it determines where your website appears in 
search engine rankings.

SEO is made up of three key components



What SEO is not
SEO is not rocket science or voodoo magic…
Rather, it is a science that involves various 
techniques and strategies to improve the visibility 
and ranking of a website on search engine result 
pages. It requires a combination of technical skills 
and creative content development to optimize a 
website for search engines. With the right tools 
and knowledge, anyone can learn SEO and apply it 
to their website.



That Was Google 
Then



This Is Google 
Now



● 46% of Google searches are 
local.

● 93% of people searched Google 
for local business.

● Half of local searches leads to a 
click on a Google Business 
Listing.



Reasons To Optimize Your Google 
Business Listing

● Your business is WAY more likely to come up 
at the top of Google search results.

● Opportunity to show off your best work.

● Your prospects will see how you treat your 
existing customers.

● Can highlight your events and promotions.

● Makes it easier for people to get directions to 
your location.



Edit your Google Listing

● To get started do a Google search 
for “my business” or go to 
https://business.google.com.

● Add a new Google Business Listing 
here if you don’t have one already.

● Each icon is another opportunity to 
optimize your profile.

https://business.google.com


Pick The Right Business Category(s)

● The main category is the most important, but you can pick 
up to 10.

Google has more than 4000 different categories, and 
they are being always updated. Check back every once 
in a while.

● GMB Everywhere - is a tool where you can check your 
competitor categories. https://www.gmbeverywhere.com/ 

https://www.gmbeverywhere.com/


● Music school
● Music store
● Music college
● Musical club
● Music producer
● Music publisher
● Music instructor
● Music instrument store
● Guitar store
● Guitar instructor
● Piano instructor
● Choir

Google Business Profile Category



Google Business Description

● You can use up to 750 characters, 
and make sure to use the keywords 
that you would like to rank for.

● Make sure you list your service, and 
your location.



Fill In ALL The Blanks That You Can
● Don’t use service area unless you plan on hiding your 

address.

● You should add your business start date.

● Add your business hours and update your holiday hours 
as Google asks.

● Appointment link if you have one.

● Products & Services can also be added.

● Are you a veteran or woman owned business? There is 
a spot for that.

● Keep on the lookout for new spots to fill in the blanks. 



Google Business Listing Posts

● Can post updates, events, offers and 
products.

● No longer featured after 7 days

● Events and offers expire on event date or 
offer expiration. 

● Add this to your calendar, it is the most 
important activity you can do.



Google Business Listing Posts

● Should be 80 words or more and 
include the keyword, along with a link 
to your page. Also, include a "Learn 
more" (Call to Action) button linking to 
your page.

● We use Publer for managing and 
scheduling our GBP posts.
https://publer.io/Bruce 

https://publer.io/Bruce


Respond to Reviews

● Monitor and respond to 
customer reviews to build trust, 
address concerns, and 
showcase positive feedback, 
enhancing your online 
reputation.

● Thank your customers for their 
reviews or feedback.



Google Messages

● Enable messaging to 
interact with customers 
directly, answering inquiries 
and providing assistance in 
real-time to improve 
customer satisfaction.



Google Business Listing Images

● Add real images of your business on a 
regular basis.

● Interior, exterior, team, or employees.
● An unrecognizable photo of a student 

during lessons. Over the shoulder of 
someone playing the piano, guitar, etc.



Performance

● Track key metrics like views, 
clicks, and customer actions to 
understand how users interact 
with your listing and optimize 
your online presence 
accordingly.



Edit Products

● Showcase your products with 
detailed descriptions, pricing, 
and availability to help 
customers make informed 
purchasing decisions directly 
from your listing.



Services
● Highlight your services with clear descriptions, pricing, and 

availability to attract potential customers searching for specific 
offerings.



Bookings

● Allow customers to schedule 
appointments or reservations 
directly through your Google My 
Business listing, streamlining 
the booking process and 
improving customer 
convenience.



Q&A

● Provide valuable 
information to potential 
customers by answering 
frequently asked 
questions about your 
business, products, and 
services.



Add an Update

● Share news, promotions, 
events, and other updates to 
keep customers informed 
and engaged, driving traffic 
and enhancing brand 
visibility.



Ask for Reviews

● Get more Google reviews by 
sending the shorten link to 
customers at the right time.

● And while you are at it, you can 
leave as a review if you like this 
presentation
https://g.page/r/CZ9-239ji3w7EB
M/review 

https://g.page/r/CZ9-239ji3w7EBM/review
https://g.page/r/CZ9-239ji3w7EBM/review


Website Local SEO

●  Pages with higher word counts have an equal chance 
of ranking highly on the first page as those with lower 
word counts. On average, a Google first page result 
contains 1,500 words.

● Pages with a higher number of backlinks generally rank 
higher in search engine results compared to pages with 
fewer backlinks.

● To improve your website's visibility, it is important to 
maintain a keyword density of 1% of the total word 
count on the page.



More backlinks = more SUCCESS
Using Local Citation, Citation Aggregator, and BrightLocal for your business 
enhances online visibility, improves local search rankings, and ensures consistent 
business information across directories.

● Local citations 
https://1on1seotraining.com/citation-directories-for-seo/ 

● Citation aggregators: 
https://www.brightlocal.com/citation-builder/local-data-aggregators/  
https://whitespark.ca/local-search-ecosystem/ 

● Fiverr
https://www.fiverr.com/yextmozcitation/do-top-local-seo-citation-from-yext-a

nd-moz-list
● Brightlocal

https://www.brightlocal.com/citation-builder/

https://1on1seotraining.com/citation-directories-for-seo/
https://www.brightlocal.com/citation-builder/local-data-aggregators/
https://whitespark.ca/local-search-ecosystem/
https://www.fiverr.com/yextmozcitation/do-top-local-seo-citation-from-yext-and-moz-list
https://www.fiverr.com/yextmozcitation/do-top-local-seo-citation-from-yext-and-moz-list


● https://backlinko.com/search-engine-ranking
● https://www.searchenginejournal.com/seo-101/
● https://1on1seotraining.com/best-backlinks-for-digital-mark

eting-web-design-seo-companies/
● https://1on1seotraining.com/100-free-seo-tools-resources/
● https://ahrefs.com/backlink-checker
● https://dash.partnerstack.com/surferseo
● https://1on1seotraining.com/google-my-business-categorie

s/ 

Resources

https://backlinko.com/search-engine-ranking
https://www.searchenginejournal.com/seo-101/
https://1on1seotraining.com/best-backlinks-for-digital-marketing-web-design-seo-companies/
https://1on1seotraining.com/best-backlinks-for-digital-marketing-web-design-seo-companies/
https://1on1seotraining.com/100-free-seo-tools-resources/
https://ahrefs.com/backlink-checker


Want to improve your SEO more?
Hire me     Schedule a meeting
Or buy my book https://a.co/d/aw2h56E

https://1on1seotraining.com/
https://www.facebook.com/1on1seotraining/
https://www.linkedin.com/company/1on1-seo-training/

https://calendly.com/1on1seotraining/online-meeting-with-bruce
https://a.co/d/aw2h56E
https://1on1seotraining.com/
https://www.facebook.com/1on1seotraining/
https://www.linkedin.com/company/1on1-seo-training/

